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Background
2015 BIG Day of Giving Orientation



GiveLocalNow



What, When & 
How?

¶A one day, 24-hour (midnight to midnight) 
ONLINE giving challenge

¶Donors give by going to 
www.BIGDayofGiving.organd making a 
donation via credit card

¶A celebration of the nonprofit community and of 
those who give!

¶A day for the region to come together and be a 
part of something BIG!

WHAT?

http://www.bigdayofgiving.org/


$8,000,000



2014 At a Glance
2015 BIG Day of Giving Orientation



What 
Happened 
on May 6?



Online Donations $2,728,548

Match Pool $   260,059

Prizes $     64,600

Total Raised $3,053,207

Giving Statistics



Number of Donations 19,271

Number of Donors 12,123

New Donors 31%*

Gifts of $25 - $50 63%

Average Gift Size $    142

Averaged raised per nonprofit $6,310

Giving Statistics



Counties/Areas # of Gifts Total $ % of $ % of gifts

Sacramento County 11078 $1,330,307 57.6% 54.1%

Placer County 3221 $   430,373 16.7% 17.5%

Yolo County 2457 $   304,086 12.8% 12.4%

El Dorado County 532 $     63,316 2.8% 2.6%

Outside Region 1451 $   246,065 7.5% 10.0%

Out of State - Country 507 $     83,429 2.6% 3.4%

Giving Statistics



Å394 nonprofits from 4-
county region
Å20+ match and prize 
sponsors
Å80+ outreach and 
business partners

Who?



ÅRegional Pride ɀsense of community
ÅIncreased giving ɀ31% New Donors
ÅAwareness of nonprofit impact
ÅNonprofit transformations

The Results



Goals
¶$100 million across the country

¶Kimbia, Inc. 

¶In 2014, the BIG Day of Giving ranked #2 in the 
nation! 



Goals & Incentives
2015 BIG Day of Giving Orientation



Goals for 2015

ü$5million in unrestricted dollars

ü ($4.5 m + $500k)

ü$500,000 in incentive funds

ü25,000 donors

ü500 nonprofits

ü#1 in the country



Incentives

BIG Day of Giving incentive pool 

1. Prize Challenges

2. Pro-rated Incentive Dollars

INCENTIVE POOL



Incentives

¶Knight Foundation Report
¶Prizes proved to be most effective

¶Motivating for both nonprofits and donors

¶More opportunity to raise additional $$

¶Examples of prize challenges
¶Blast Off Challenge ɀFirst gift of the day

¶Social media challenges
¶Vine videos, Unselfies, Memes

¶Challenges by org size! (sm, med & lg)

¶Opportunity to win every hour!

PRIZE CHALLENGES



Why Participate in a 
Giving Day?
2015 BIG Day of Giving Orientation



Why Should 
You 

Participate?

¶ONLINE GIVING IS INCREASING in popularity withyear over year 
increases of around 14%

¶RAISE UNRESTRICTED DOLLARS. Unrestricted dollars are hard to come 
by!

¶NEW GIVING BEHAVIOR: Giving Days help introduce and reinforce new 
giving behaviors that can help lead to greater year-round giving.

¶REACH YOUNGER DONORS: They are more likely to give during a Giving 
Day if they know their smaller dollars will go further with incentive $.

¶CAPITALIZE ON A MOMENT IN TIME:(one day ɀ24 hours) and bring 
energy and momentum to a particular cause or organization. 

¶!-!:).' 6)3)"),)49ȡ ÆÏÒ ÙÏÕÒ ÏÒÇÁÎÉÚÁÔÉÏÎ ÁÎÄ ÆÏÒ ÔÈÅ ÒÅÇÉÏÎȭÓ 
nonprofits

¶,%6%, 4(% 0,!9).' &)%,$ȡ .Ï ÍÁÔÔÅÒ ÁÎ ÏÒÇÁÎÉÚÁÔÉÏÎȭÓ ÓÉÚÅ ÏÒ ÂÕÄÇÅÔȟ 
an online Giving Day gives organizations of all shapes and sizes the 
ability to compete.

¶BE A PART OF SOMETHING BIG: A national and local movement!



Requirements

Step 1: 
Attend 
orientation

Step 2: 
Complete 
and submit 
commitment 
by the 
deadline

Step 3: New 
NPOs only: 
Attend 
GivingEdge 
training

Step 4:
Complete 
GivingEdge 
profile  -
Returning 
NPOs must 
update 
existing profile 
by deadlines



Requirements

¶Free online resource

¶Comprehensive nonprofit profiles with 
information about mission, management, 
governance, programs, financials and more

¶Year-round database for information and 
giving

¶Used for registration purposes for BIG Day of 
Giving

GIVINGEDGE Profile



GivingEdge


